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/305 5> Biulhest /‘/mayemen[’
; 0 0[’
MANL L 1 VeS8

dea:d/ao( ~508 00 (T5)
Sub: Convening of Board of studies meeting - Reg.

Sir,

We are happy to inform that Hindi Mahavidyalaya had been
conferred Autonomy for a period of Six years, from 2012 to 2018. We
have introduced B.B.A English medium in the year 2012 — 13 and we are
introducing CBCS from this year i.e., 2016 — 17.

As a consequence, we have constituted Board of Studies for different
departments as per the UGC norms duly ratified by Osmania University.
As a member of Board of studies you are requested to make i»convenient
to attend the meeting on 03] 2016  at [[:00 AM/BNEIn our
college premises. v

Thanking You,
£ Yours faithfully,

Thespe M

Mrs. BRiI{GEAtak

Hmop \QQYALAYA

NALLAKUNTA, HPD-44
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I Year -1 Sem & II SEM.

e Agenda
e BOS
e Members Present and Minutes of Meeting

e Syllabus

e Internal Exam Model Question Papers
* External Exam Model Question Papers
e Panel of Examiners



N
Off : 040-2761 6330

B9 196

\y o © £ax:040-6666 1860
v I‘g:él. RRIERINE Hindi Mahavidyalaya
y (@ ©d NAAC-grfeaifa) (AUTONOMOUS & NAAC-REACCREDITED)

(&, aifore, fagm aom ARSI &) (Arts, Commerce, Science and P.G. Centre)
> (Funfran fawfaaem ¥ wwg) " i (Affiliated to Osmania Univers'ltz)

. ) ebsite : www.hindimahavidyalaya.org  Nallakunta, Hyderabad - 500 04
» A, AR - 500 044 E-mail :info@hindimahavidyalaya.org d
PSmt. JYOTI HASTAK, wse. wca
5 PRINCIPAL
44— N

pT / Ref.: fe / Date: 05]”]20”3

' Agenda

;
> Welcoming the Members by Chairman, Mrs. Preethi Sarda

" »To present the Syllabus of the I and 1T Semesters of B. B. A - Papers
and approval by the BOS members.
>To approve the I Year Syllabus of B. B. A.

> Any other matter with the permission of Principal/Director.

Mrs. Jyoti ol
rs yo%ﬂ- Rﬁm -
moﬂuﬁh&m \

onomous)

NALLAKUNTA  HYD-44



b) Mrs. P. Srilatha %L‘ /% Aa\* -

Asst. Professor 3
~ . | <
Department of Business Management '

Il a
M.C.Gupta College of Business Manageme ‘1'\% =
A Unit of Hindi Mahavidyalaya N,
Nallakunta, Hyderabad -44 r\\ﬁ
Mobile No: 8374378080

INDUSTRY EXPERT & GUEST FACULTY

Mr. Subramanyam Vadali,

Chief Cost Management Accountant,
Ramoji Film City, Hyderabad
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BOARD OF STUDIES

DEPARTMENT OF BACHELOR OF BUSINESS MANAGEMENT
Notice/Agenda
For 1% Board of Studies Meeting
Date: 3}“}&0'6 Time: ”’00 Am

Location: Committee Room, Hindi Mahavidyalaya

Business

2] 2016
d thd mdeting and

Notice is hereby given to the members of the Board of Studies, Department Oof
Management, Hindi Mahavidyalaya that the Board of Studies will held on
at_|]. 0pAm in Committee Room. All the members are requested to atten
give their valuable suggestions.

The Agenda for the meeting is as follows:

Topic:
. Approval of I year Syllabus

—

2. Approval of Question Paper pattern
3. Approval of Model Question Paper
4. Any other matter with the permission of the chairman.
A2
Mrs. Preethi Sarda,
Chairperson

Copy To:
1. Dr. K. G. Chandrika, Professor, Department of Business Mana i
- . ’ ’ e
Umiversity, Hyderabad gement, Osmania
2. Dr.(Mrs). G. Shailaja, Professor, Department of Busine
| . ) : ssM i
University, Hyderabad anagement, Osmania
3. Mr. P. Ramchander, M.D., APITCO Limited, Hyderabad
4. Mrs. P. Srilatha |, Asst .Professor ,De i i
1, ; ,Department of Business Mang
College of Business Management, Hyderabad P aniRement, MiC-Gpta
5. Mr. Subramanyam Vadali, Industry expert and Guest faculty.
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BOARD OF STUDIES
Minutes of the first Meeting of Board of Studies in Department of
Business Management on 27-08-2012(Monday) at 2.30pm at Committee Room Hindi
Mahavidyalaya.

The following members were present:

1. Mrs.Preeti Sarda , Chairperson @“& 50,0

7. Dr. K. G. Chandrika, University Nominee. 4’éé~ , g
3. Dr. (Mrs). G. Shailaja, University Nominee. HYDERRSEE
4. Mrs. P. Srilatha ¢ L=

5.  Mr. P. Ramchander

6. Mr. Subramanyam Vadali

The formal BOS meeting commenced with the chairperson extending a warm
welcome to all members of the BOS. She introduced all the members of the BOS
and after the brief introduction; the agenda items listed were taken up for discussion.

Topic No. 1: '
The BOS discussed in depth, SEM - I & SEM — II syllabus which was given

directly by the university for all the Subjects.
Copies of the syllabus for SEM-I and SEM-IT are enclosed.

Topic No. 2:
Question Paper pattern was discussed for the SEM-I and SEM-II and

the following points are incorporated:
Each Course Will Have 100 Marks per semester ( 20Marks for Internals & 80 Marks
for End Semester Examination).
Internals Assessment:
e 2 internal Assessments per course.
e Half an hour per test
e 15 marks each ( average to be given)
e 10 Multiple Choice Questions, 10 Fill i '
questionsl()s o M?arks) in the blanks and 5 short answer
e 1 Assignment of 5 Marks.
e No Retest.




External Examination:

. 3 Hours semester exam per course.

. 10 Short answers to be set for 2 marks each( 10 X 2 = 20 marks) a;
Compulsory, No Choice.

. 5 Long questions with internal choice to be set for 12 marks each (12 X
5 = 60Marks).

. No Supplementary exams. Backlog rules, detention, etc to be notified
later.

Topic No. 3: The members of BOS discussed the Model Question Paper for
Semester I and II and after taking into account all the suggestions proposed by the
members, the Model Question Paper was approved and enclosed. The panel of
examiners was approved. The same is enclosed.

Topic No.4: The Chairperson BOS took a note of the member’s suggestion to
exercise the option of introducing some new topics in the syllabus.

ded with a vote of thanks by the BOS chairperson who thanked all
oy Yeir valuable suggestions, efforts and cooperation.

o,
Z
(@)
c
)

\ . . Dr. K. G:Chandrika /=T Dr. (Mrs). G. Shailaja
\ i ' -:N;Prpfg\s'sghr;»"_'-,_ il Professor
X Dept.6f Business Management Dept.of Business Management

Osmania University, Hyd. -.07. Osmania University, Hyd. -.07

vir. P. Ramchander Mr. Subharamanyam Vadali Mrs%\.‘}g:‘il/atha

, APITCO Limited, Industry Expert Ass-Prof,~x
Hyderabad 7 /%;\" F‘LMm
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B. B. A - Teaching Faculty Details

. Mrs. Preethi Sarda. g1ech, MBA, (Ph. D).

(NHRD, HMA, AIMA) ((J?*
e

Asst. Professor & BOS Chairperson,
Dept. of Business management,

MCGCBM.

o

Mrs. P. Srilatha.pmga, m.phil, (Ph. D).

(NHRD, HMA, AIMA)

Asst. Professor,
Dept. of Business management,

MCGCBM.

Dr. Uma Kompalli mea, pho, pdr(oucip)
(NHRD, HMA, AIMA, 1SB)

Professor,
Dept. of Business management,

MCGCBM.

Tehoide

Mrs. Jyoti Hastak
Principal,
HMV.
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Bachelor of Business Administration (BBA) Syllabus

Paper Code: n104

PRINCIPLES OF MANAGEMENT
Objective: The general objective of this courqe

the theoties and practice of management. In particular, the course focser
management process and functions from an organizational vie
enable students to understand the role
to the successful operations

IS to provide a broad and Integrative introduction to

von the basic areas of the
wpolnt. The course also attempts to

» challenges, and opportunitics of management in contributing
and performance of organizations,

Course Contents

Unit I~ Introduction to Management Meaning, definition, concept, scope and principles of
management; Evolution of management thoupght - Management theorles classical, behaviour,
system, contingency and contemporary perspectives on management, Management art or science

and management as profession. Process and levels of Management. Introduction to Functions
(POSDCORB) of Management,

Unit Il - Planning - Importance, objectives, process, policies and procedures, types of planning,
Decision making - Process of de

cision making, Types of decision, Problems involved in decision
making.

Unit llI: Organizing - Meaning, importance, principles of organizing, span of management, Patterns of
organization = formal and informal organizations,  Common  organizational structures;

departmentalization, Authority- delegation, centralization and decentralization, Responsibility = line
and staff relationship.

Unit 1V: Staffing - Sources of recruitment, Selection process, Training, Directing, Controlling
Meaning and importance, Function, span of control, Process and types of Control, Motivation, Co-
ordination = Need and types and techniques of co-ordination - Distinction between coordination and
co-operation - Requisites for excellent co-ordination - Systems Approaches and co-ordination,

Unit V: Emerging issues in Management = Total Quality management,
Talent and Knowledge Management, Leadership, Organizational chang
Social responsibility

Technolopy Management,
e and Development, Corporate

Reference Books:

1. Robbins, S. P., & DeCenzo, A. D. Fundamentals of Management, New Delhi: Pearson Education.

2. Harold Koontz & Heinj Weihrich, (2015) Essentials of Management, 10 Edition, Tata McGraw-Hill
Education, New Delhi.

3. T.Ramasamy, (2015) Principles of Management, Himalaya Publishing, House, Mumbai,

4.1 ,Mm'Tm}',‘P{jrlci;)lte and Practice of Management, Sultan Chand and sSons, 6 th edition,

/ G)ubﬁ,(ﬁlgéﬁ(mfgnq Bhalla; Principles of Business Management; Kalyani Publications; 1st edition,
/6. pC. Tripathis 82 B, Reddy, (201
{ .E’(/iﬁcation, New De fl’/'/’ q\

5) Principles of Management, S Edition, FataMcGraw-Hill

; P .:"'"’/("-Au 14 )‘ f/( / 9
A &/0 ol Ol AL,
Mrs. Preeti Saryy o /) Dr. K. G. Chandrika Dr. (Mrs). G. Shailaja
‘ Ch’a]rperwnjv.,,’-y//’ Professor CEMENT Professor
LA ,,‘,.u.'--':}’;“,.; Dept.of Business qu.u;umlunl Dept.ofl Business Management
o Osmania University; Hyd, -,07, Osmania University, Hyd, -.07
Mr. P. Ramchander Mr. Subharamanyam Vadali
M.D, APITCO Limited, Industry Expert

Hyderabad
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Bachelor of Business Administration (BBA) Syllabus
Papoer Code: BB10S
BASICS OF MARKETING
Objective: To provide an exposure to the students pertaining to the nature and Scope of marketing,
which they are expected to possess when they enter the industry as practitioners. To give them an
understanding of the basic philosophies and tools of marketing management,

Unit 1t Introduction of Marketing: Nature, Scope and Importance of Marketing, Evolution of
marketing; Core marketing concepts; Production concept, Product concept, Selling concept,
Marketing concept. Marketing Environment: Micro and Macro Environment

Unit 11 Market Segmentation, Target Market and Product Positioning: Levels of Market

Segmentation, Bases for Segmenting Consumer Markets, Bases for Segmenting Industrial Markets.
Target Market and Product Positioning Tools.

Unit lll: New Product Development: Introduction, Meaning of a New Product. Need and Limitations
for Development of a New Product, Reasons for Failure of a New Product, Stages in New Product
Development and Consumer Adoptions Process.

Unit IV: Product & Pricing Decisions: Concept of Product, Product Life Cycle (PLC), PLC marketing
strategies, Product Classification, Product Line Decision, Product Mix Decision, Pricing Decisions:
Concept of Price, Pricing Methods and Pricing Strategies.

Unit V: Promotion Mix: Concept of Promotion Mix, Factors determining promotion mix, Promotional
Tools —Types of Advertisement, Sales Promotion, Public Relations & Publicity and Personal Selling;
Distribution: Designing Marketing Channels Channel functions, Types of Intermediaries.

Reference Books: '

1. Kotler Philip, Garyarmstrong, Prafullay. Agnihotri, EU Haque, “Principles of Marketing”, 2010, 13th Ed,
Pearson Education Prentice Hall of Indi..

-Paul Baines, Chris Fill, Kelly page, “ Marketing Management”, 2009, 1 Ed. Oxford University Press.
.Kgs ylrong, G, Agnihotri, P. Y., & Ul Haq, E.: Principles of Marketing: A South Asian Perspective,

amakumari, S.: Marketing Management: Global Perspective-Indian Context, Macmillan
X Rajan Saxena, “Marketing Management”, 2009, 4th Ed. Tata McGraw H
Based Management”, 2009, 1« Ed. PHI Learning Pvt, Ltd.
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Dr.K. G. Chgndrika Dr. (Mrs). G. Shailaja
Professor NAGEMENT Professor
Dept.of Business Management Dept.of Business Management

Osmania University, Hyd. <072)  Osmania University, Hyd. -.07
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Bachelor of Business Administration (BBA) Syllabus
Paper Code: BB106
BUSINESS ECONOMICS
Objective: The Purpose of this course is to apply micro economic concepts and tools for analyzing

business problems and making accurate decision \s pertaining to the business firms. The emphasis is
given to tools and techniques of micro economics.

Unit I: Business Economics Nature and Scope:
Introduction to business economics, characteristics, n

ature and scope concept of opportunities Cost,
Incremental cost. Time perspective, Discounting

and equi-marginal principle.

Unit - 11: Demand Concepts & Elasticity of Demand.
Concept of Demand Determinates of demand » law of demand, exception to the law of demand,

elasticity of demand, types of demand elasticity, uses of demand elasticity. Concept of Supply,
Determinants of Supply, Law of Supply, Elasticity of Supply.

Unit = 1II: Production and Cost Concepts:

Theory of production, production function, input output combination, short run production laws, law
of diminishing marginal returns to scale, ISO-quant curves, 1S0-cost curves.

Unit -1V :Budget line:

Cost concepts, cost classification, short run cost curves and long run cost curves, Experience curve.
Economies and diseconomies to the scale, economies of scope.

Unit - V: Market Structures and Pricing.
Concept of market, structures, perfect competition market and price determination, monopoly and
abnormal profits, monopolistic completion market price determination, price discrimination.

Oligopoly, features of oligopoly, syndicating in oligopoly, kinked demand curve, price leadership and
market positioning.

Reference Books

1. Dominik Salvotore, “(2009) Principal of Micro Economics (S Edn) oxford
University Press.

2. Lips and Crystal (2008) Economic (11w Edn) Oxford University Press.,
2 H\Q\syngfs\{ﬂm) Modern Mircro Economics (S Edn) Mc millan Publishers

/ \xﬁr" bTﬁfielifﬁpﬁ?Mehathe (Micro Economics (7w Edn) Pearson Publishers.
,{() \\\({j/'l\
IR \ L o
| @ l',: | J(.@._uﬁ‘,{u
\.\E;\\M‘r%fpreenSara a‘,,/, Dr. K.G.'Ch’andrikq MENT Dr. (Mrs). G. Shailaja
«'\‘%,‘Qhairperson ,“"f"/," ~ . Professor v o Professor
;‘\_44/“,7{‘ \mp},::-;//; “‘[)ep‘t:?f_‘?.l&sin;qs'sd Myqr_]é’gqn}ent Dept.of Business Management
~‘_‘/z Osmania University, yd. -.07. Osmania University, Hyd. -.07
Mr. P. Ramchander Mr. Subharamanyam Vadali
M.D, APITCO Limited, Industry Expert

Hyderabad
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Bachelar of Business Administration (BEA) Syllabus
Paper Code: BE20A
ORGAMNZATIONAL BEHAVIOUR
Objactive: The tnait objective 16 g erplain the fundarmentals of managing business and to understand
Indiviedunl ane group bebavior at wotk place soas o impro e the effectiveness of an arganization.

UL Organtzational Behavior — [Aeaning, itnportance and historical development of organizational
behimvior, Factars Influencing organizational behavior, Perception and fttribution- concept, nature
and process, Factors influencing perception, Yatues and Attitudes, Personality - Stages of personality

vy,

development, Detetminants of personality, Concept and theories of learning,

UHITAI: Motivation Concept, importance and theories of motivation, Leadership - concept,
chatacteristics, theories and styles of leadership, Managerial grid, Leadership continuum and

leadership effectiveneoss,

UHITAI: Group Dynamics — Aeaning of groups and group dynarnics, Formation, Characteristics and
Types of proups, Theories of group dynamics, Group cohesiveness - Factors influencing group
cohiesiveness - Group decision making process, Types of tearms, fnalysic of Interpersonal Pelationship:
Transactional finalysis, Johari Window, ,
UNIT-IV: Management of Change = IAeaning and importance of change, Factors contributing to
organizational change, Change agents, Fesistance to change ~ causes of and dealing with resistance
to chiange, Organizational Development - meaning and process,

UNIT-V: Organizational Culture, Conflict and Effectivencss- Concept of Organizational Culture,
Distinction  between  organizational  culture  and  organizational  climate, Factors  influencing
organizational culture, 1Aorale- concept and types of morale, Managing conflict, Orgzanizational
Ffectiveness < Indicators of organizational effectiveness, Achieving organizational effectivenass.
Organizational Power and Politics,

feference Books

1 Bobbing, Vtephen < Organizational Behissor-concepts, controsersios % f plications - Prentice Hall o
[te), Hews Lelhi, 1947,

JoLuthanes bred - Organizational Betisdion < 1AcGran Will ublishers Co, Ltd,, Hewys Delni, 1522,

SO Y and Harayana, .5, - Organization Theary & Behsvior - Yonark Publishers PrLtd., Delhi, 1527.

A, Vesad, LI - Organizations) Theury & Behiavior - Sultan Chand 2 Sons, Hew Uelhi, 1922,

e
o)
~

LN
)

s pevaran, Utna - Otganicational Behaiortest % ey < Tata 1AcGraw Hill vub Ltd,, Hew Delhi, 1925,
(. fwathapga, ¥, - Otganizationasl Behisdior - Himalaya Publishing House, 1Aumbai,
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Bachelor of Business Administration (BBA) Syllabus
Paper Code: BB205

BUSINESS STATISTICS

Objective: The Objective of this course to provide a student an understanding of basic statistical tools
gathering , tabulation,

to apply for management problems and analysis. The tools starting from data
sing basic statistical techniques like measures of central tendency,

presentation and analysing u
dispersion, kurtosis, correlation and regression.

Unit —1

Statistics — Definitions — Statistical methods — Importance and Scope — Limitations — Need for Data —
Principals of Measurement — Principals of Secondary data. Tabulation and Presentation:

Classification of Data — Data Array — Frequency Distribution — Methods of data Classification — Types
of Frequency Distributions / tabulation of Data — Objectives of Tabulation — Parts and Types of Tables
— Graphical Presentation — Functions of Graphs — Advantages and limitations of Graphs — Diagrams —
Rules for Drawing Diagrams, One, Two and Three Dimensional Diagrams — Pictograms, Cartograms,

Stem and Leaf Displays.

Unit—1I
Measures of Central Tendency: Introduction to Averages — Requisites for a Measure of Central

Tendency, Mean — Combined mean — Weighted mean, Median — Partition values — Quartiles, Deciles
and Percentiles, Relationship between Partition values—Mode— Relationship between Mean, Median
and Mode. Geometric Mean (GM) — Combined GM, Weighted GM, Harmonic Mean (HM).Relationship
between Arithmetic Mean, Geometric Mean and Harmonic Mean —for Grouped and Ungrouped data

and Advantages and Disadvantages of all the measures of CT.

Measures of Dispersion: Introduction — Significance and Requisites of a Measure of dispersion,
Range, QD, MD and SD- For Grouped and Ungrouped — Advantages and Disadvantages. Concept of
Variation — Coefficient of Variation.

Skewness and Kurtosis (SK): Introduction, Measures of SK, Relative measures of SK — Advantages and

Disadvantages. Moments — concepts —Calculation — Kurtosis.

Unit— 111

Index Numbers: Introduction — Types — Characteristics — Construction weighted and unweighted index

numbers — Price and Quantity/Volume index numbers — Tests — time reversal — Factor Reversal and
s — Chain and Fixed base — Changing of base — Combining of two of more overlapping

Circular test
indices consumer price Index — Problems in Construction.

Unit—1V
Probability: Concepts — Random Experiment, Sample space — Definitions of probability, Simple

Problems on Probability, Addition and Multiplication theorems, conditional, Joint and Marginal

Probability.

Sampling: Sampling — Reasons of Sample survey — bias in Survey,Definitions of Population, Sample,
Principles of Sampling, Statistical Regularity, Inertia of Large Numbers,

Parameter, Statistic



)
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Optimization, Persistence of small numbers — vy

: dity. Probability and non probability sampling
methods - choice of sampling method, sampling .

distribution and Standard Error (SE).

Unit-v

Correlation Analysis: Scatter diagram, Positive and neg

ative correlation, limits for coefficient of
correlation, Karl Pearson’s coefficient of correlation, Spe

arman’s Rank correlation,

Regression Analysis: Concept, least square fit of a linear regression, two lines of regression,
properties of regression coefficients(Simple problems only)

Time Series Analysis: Components, Models of Time Series — Additive, Multiplicative and Mixed

models; Trend analysis- Free hand curve, Semi averages, moving averages, Least Square
methods(Simple problems only).

Reference Books

1) Fundamental of Statistics” 6u Ed, Himalaya Publishers House, 2004.

siness Statistics” 2nd Edition Pearson Education, 2007.

Gga\Sumeet and Arora, Amit: “Managerial Statistics”, S. Chand, Ist €d., 2009.
- xBusiness Statistics” , Excel books, 2nd Ed, 2008.

K e A~

Dr. K. G, Chandrika Dr. (Mrs). G. Shailaja
Professor R Professor
Dept.of BUSiness Managgrpeht ‘ Dept.of Business Management
Osmania University, Hyd.-.07. Osmania University, Hyd. -.07
O
Mr. P. Ramchander Mr. Subharamanyam Vadali Mrs.P? Srilatha

M.D, APITCO Limited, Industry Expert
Hyderabad
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BUSINESS LAW
OWIECTIVE: The abjoctive 15 to inttadice the students to various regulations affecting business and to

farniliarize the students with rapulation relating to business.,

Unit 1
INTHODUCTION TO BUSINESS LAWS — Introduction, Hature of Lavs, Meaning and Definition of

Business Lawes, Scope and Soutces of Business Lavy, Fundamental Rights and Directive Principle of
State Policies, Principles having sconomic significance, Overvieys of Business Laws in India.

Unit 2:
CONTRACT LAWS - Indian Contract Act, 1877: Definition of Contract, essentials of a valid contract (all

cusentials need 1o be ezplained in great detail), classification of contracts, breach of contract and
retmedios for breach of contract, Indian Sale of Goods Act, 1930: Definition of contract of sale,
eusentialy of contract of sale, conditions and warrantees, rights and duties of buyer, rights of an

unpaid seller,

Unit 3
INFORMATION LAWS AHD RTE - Bight to Information Act, 20050 Objectives of the RTI Act, Scope,

SuotAoto disclosure, (Aethod of seeking information, Eligibility to obtain information, Authorities

under the fict,,

Unit 4;
COMPETITION AND CONSUNER LAWS - The Competition Act, 2002: Objectives of Competition Act,

the features of Competition Act, components of Competition Act, CCI, CAT, offences and penalties
under the Aot Consumer Protection ict, 1946: Definition of the terms consumer, consumer dispute,
defect, deficiency, unfair trade practices and services, Consumer Protection Act, Consumer Redressal

fpencies — District Forurm, State Commission, Hational Cornmission.

Unit 5
FCOHOMIC AND ENVIBOHIAEHTAL LAVIS: FEMA 1999 Objects of FEMA,definition of important

authorized dealer, currency, foreign currency, foreign eschange, foreign security, Directorate

tereny
Environment Protection Act,

of Fnforcerment, salient features of the FEIAA, offences and penalties,
1946 Objects of the fict, definitions of important termes — environment, environment pollutant,
envitonment pollution, hazardous substance and occupier, types of pollution, global warming, causes
for vrone lyyer depletion, carbon trade, rules and powers of central government to protect

environment in India,
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DEPARTMENT OF BACHELOR OF BUSINESS MANAGEMENT
Model Question Paper — Internal Examination.
Principles of Management
| Year- | Sem. Internal Exam — |

Q.1) Multiple Choice Questions 10*1/2=5Marks

1) The management process functions consist of
(a) Planning, organising, staffing and directing
(b) Planning, organising, leading and directing
(¢) Planning, organising, lcading and staffing

(d) Planning, organizing, leading and controlling.

2 YThe chain of command from the highest authority to the lowest level in the organization is
. A. Unity of direction. B. Unity of command. C. Centralization. D. Scalar chain.

3) Making assignments, issuing orders and instructions, providing guidance and inspiration to
subordinates for the achievement of organizational objective is called ___.
A. Planning. B. Organizing. C. Directing. D.Controlling.

4) Planning lays down the overall objective, strategies and polices for the total enterprise is
A. corporate planning. B. divisions planning.C. unit planning. D. department planning.

5) Goals, aims, purposes, missions and target is also known as
A. objective. B. strategies. C. polices. D. rules.

6) Decision making is the selection based on some criteria from two or more possible
alternatives is defined by . A. Farland. B. Mac Donald. C. Terry. D. M.C. Nites.

7). Rules, duties and responsibilities or workers are given in writingin .
A. formal organization. B. informal organization. C. business or oganisation. D. strategi

organization.

§8) Deal with routing and repetitive problems is a . A. programmed decision. B. non-
programmed decision. C. major decision. D. minor decision.
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(o a single supervisor is . A.span of

cs that report directly
[forganizing.

span of business. D. span 0
<. 3. chain of command. C. delegation of

9) The number of subordinat
supervision. B. span of activity. C.
10. Scalar chain means A. hicrarchy level
authority. D. span of control.

Q.2 Fill in the blanks 10*1/2=5Marks

1) The Practice of Management written by 5
2) Espirit De Crops is @ «o.ovveeeiemneeeees language term.

3) Father of Administrative management

4) Pioneer of Human Relations is

5) Strategic planning is

6) The selection of best alternative from many alternatives is known as

7) A reporting relationship in which an employee receives orders from, and reports to, only one

supervisor is known as

8) The decision taken by lower level management is a

9) The process of dividingthe large monolithic functional organization into small and flexible

administrative units is called

10) The process whereby a manger shares his work and authority with his subordinates

1S

Q.3) Answer the short questions. 5%1=5 Marks

1) Explain the term Management.
2) What is mean by “POSDCORB “Functions of Management?

3) Define the terms Planning and Decision making.

4) Explain the terms Authority and Delegation.
5) Explain the terms Centralization and Decentralization
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OR OF BUSINESS MANAGEMENT
| Examination.

DEPARTMENT OF BACHEL
Model Question Paper — Externa
BASICS OF MARKETING

Part—A

10%2= 20 Marks.

Short Answer Questions

1.
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Long answer Questions:

1.

(B
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Marketing Management.
Marketing Mix.
Skimming pricing policy.
Niche Market.

Market Segmentation.
Sales promotion.

Derive demand.
Positioning.

Product mix.

.Selling Concept.

Part— B
S¥12= 80 Marks.
a. Describe the functions of marketing for any FMGC or Home appliance
marketer.
OR
b. Develop Holistic Marketing Concept for any bank or insurance company
of your choice. ‘
a. Compare consumer buying behavior with organizational buying behavior
for PCs. -
OR
b. Describe the five s 1 rer decisi "0 \ 1
steps 1n buyer decision process for a Bike or a Smart
Phone.
a. 1 S ' ‘keti 1
Describe the need to study marketing environment. Explain trends, mega-
trends & Economic Environment. )
OR

N

J.5 Eis
) P VM An 00T AL
Ut \

AL



N

b, Explain the concept of marketing potentizl & Market share with
examples,

0. What do you understand by mass marketing, segment marketing, micro-
marketing, niche marketing, local marketing & one-to-one marketing?
Explain with examples,

OR

b. Describe the concept of differentiation & positioning, as well concept of
Value propositions & USP.

a. Describe the terms like product, product-levels, consumer —goods
classification & Industrial-goods classification.

OR

b. Explain the concept of product mix. Your answer must highlight product-
line, width, depth & consistency, with examples & diagrams.
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